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Abstract

Thisresearchfocusesonthefactorsthataffetthetourism destinationmareketin

guragezone.Theobjectiveofthestudyistoexamineaproblem thataffectstourism

destinationmareketandforwardfeasiblesolutionwhichareinstrumentaltotackle

theprevailingproblems.Toachievethisobjectivethestudyusebothprimaryand

secondarydatasourcesincludingreports,manual,andotherdocuments.Primary

dataarecollectedfrom touristsandtourism managerbyusingquestionerand

interview.Theresearcherusenonprobabilitysamplingmethodtocollectdataby

takinginterviwsfortouristandpurposivetechniquefortourism manageres.Asa

result,theresearcherabletogetfullandcorrectinformationfrom 80selected

individualtouristsandmanagerswasselectedbyrandom sampling.Thedata

analysisandinterpretationwasusingdescriptivedataanalyzingmethod.basedon

themajorfindingofthestudylogicalconclusionwoulddrawalongwithfeasible

recommendationsinstrumentalalleviatingproblems.Theanalysisindicatesthat

tourism industrykeeptightcorrelationwiththeeconomicgrowthoftheglobal

economywhiletherearesomanyfactorswhichaffectthetourism industrypositively

andnegativelywhichinthelongrunorshortrunaffecttheglobaleconomyofthe

worldnegativelyandpositively.Amongthesefactorsculture,peace,security,

developedinfrastructureoftheworld,visafacilities,naturalbeautification,attitudeof

thepeople,touristnumber,Quarantine,Worldpopulation,Education,Incomelevel,

Pricelevelofdifferentcommoditiesintheworld,differentlanguagesandfareof

hoteletcarethewellknownfactorswhichaffectthetourism industrypositivelyand

negativelyintheworld.Similarlyononesidethesefactorspushthetourism industry

intheshortandlongrunpositivelyandnegativelywhileontheothersideaffectthe

economicgrowthoftheglobaleconomyoftheworldnegativelyandpositively..
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CHAPTERONE

1.INTRODUCTION

1.1.Backgroundofthestudy

Tourism comprisestheactivitiesofpersonstraveling to and staying inplaces

outsidetheirtypicalenvironmentfornotaboveonesuccessiveyearforleisuretime,

businessandotherpurposes.Itisthelargestandfastestgrowingindustry,which

hasthebestopportunityforcreatingmanynewjobsworldwide.Itcanbeperform as

businessin

ruralareassinceitdoesnothaveneedofyear'slongvocationaltrainings(UNWTO

2010).Thetravelandtourism industryhasbecomeamajorsuppliertothegross

nationalproductofseveralnations,with marketing touristdestinationsand its

productsbecomingabroadlyacknowledgedpracticeforbothpublicandprivate

sectororganizations(Riege&Perry,2004).

Tourism isoneofthemainsourcesforforeignexchangeincomeandthenumber

oneexportgroup,creatingconsiderablywantedemploymentopportunitiesformany

developingcountries.Globally,asanexportgroup,tourism ordersfourthafterfuels,

chemicals and automotive products.Tourism contribution to economic activity

worldwideisestimatedatsome5%.Itscontributiontoemploymenttendstobe

slightlyhigherrelativelyandisestimatedintheorderof6-7%ofthetotalnumberof

jobsglobal(UNWTO,2010).

"Tourism inEastAfricaisoneofthelargestandfastestgrowingsectors"(WTO,

2012).Tourism is,thus,apowerfulforceintheeconomicdevelopmentofthese

countries.Increasedawarenessofthepotentialthattourism seemstoholdhasbeen

rising, and various developing countries have aggressively supported its

development,Ethiopiabeingoneofthem (Mann,2006).

Ethiopiahashugetourism potentialofbothculturalandnaturalresources,which

havepowertoattractbothinternationalanddomestictourists(Bonifaceandcooper,

2001).TheculturalandnaturaltouristattractionfeaturesofEthiopiaarewealthof

cattle,ancientchurchesandmonasteries,riversandlakes,deserts,wildlife,suitable



2

climate,variousfascinatinglandscapefeatures,caves,forests,archeologicalsites,

mountains,historicaltowns,traditionalculturesandfestivalsetc.

Ethiopia isoneofsuitableplacefortourism attraction in thatitneedsto be

competitiveinattractingtouristinordertobecompetitivetourism destinationand

needtohaveappropriatemarketingstrategyinhowtomarketitstourism potentials

(Asmamaw&Verma,2013).Soastostayinthetourism marketingcompetition,

organizationsinbothpublicandprivatesectorsshouldidentifytheircustomersand

beresponsiveto theirdemands.Theyshould also becapableofmaking their

potentialcustomersawareoftheirproductsandservices,encouragethem and

suggestthem thattheygetbenefitiftheybecomerealcustomers,namelytotravel

tothesomeplaceanddesireddestinationthathasbeenorganizedwiththefunction

totravel(Elias,2014)

Tourism marketingisgrowingatafasterratethanallagriculturalandmanufacturing

businesscombined.Infacttourism relatedbusinessisleadingproducerofnewjob

worldwide.Tourism hasdevelopedintotrulyworldwideactivitythatknowsno

political,ideological,geographicalorculturalboundaries.Foralongtimetourism

wasdisparateandfragmented,butwithmaturityhascomeasenseofprofessional

identity(cooketal.,2006).

Thetouristflowindevelopingcountrieshasbothbenefitsandcost.Butmostofthe

tourism programmers in developing countries have been carried outwithout

sufficientandcarefulattentionofthevariousbenefitandcostinvolvedinthisregard

tourism hasplayed positiveand negativeroeslin thedeveloping country.The

positiveimpactscan beproviding employmentopportunitiesgenerating foreign

exchange,developmentinfrastructuresandsocialservices.Contributiontowardsthe

preservationofculturalheritagesanddevelopingcrossculturalexchange.Onthe

otherhandcreatingunbalancedeconomicdevelopment,thefeelingofdependence

ontourists,increasingincidencesofcrimes,lossofhistoricalresources,aggravated

position,alcoholism,insanitaryconditionandinfluencingthecustoms,lifestyleand

tradition,environmentalpollutionandpoliticalinfluencesofthehostcommunities

areamongthefewexamplesofthenegativeimpactiftourism(lanranges,2010)

Presently,culturalvaluesareunderstood to bedynamicand perceived through
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differentlenses,butwhatiscrucialistoacceptthechangeabilityandsignificant

changesofvaluesfrom onecultureorperiodtoanother(Hall,1997;Mason,2006;

Herasetal.,2013).Thiscanbeseenwhenfourdistinctiveculturalvaluesofsocial,

historic,aesthetical,andscientificwereestablishedbyUNESCO‟sworldheritage

Committee(2008)andlaterwerefollowedbyeconomic,political,ecological,andage

tocomplementtheconservationdevelopmentprocess(RigantiandNijkamp,2005;

Piper,1948;Lowenthal,1985;Reigl,1982).

HeritageconservationeffortsinEthiopiadatebacktothe18thcentury.Itwasduring

thelastEthiopianimperialregimethatthefirstinitiativestookplacetomodernize

the heritage conservation system in Ethiopia through the creation ofcultural

institutionsinthecountry(Solomon,2010).ForthefirsttimeinEthiopianhistory,a

culturalpolicywasendorsedin1997.Thispolicywasadoptednotonlyforthesake

ofconservingculturalheritagebutalsotoenhancetheroleofculturalheritageinthe

developmentendeavorsofthecountry;ensuring citizenparticipationincultural

activities,creatingfavorableconditionsforartistsandresearcherswhoareworking

intheculturalsector,promotingthecultureofthedifferentnations,nationalitiesand

peoplesofthecountry,andabolishingharmfultraditionalpracticesareamongstthe

majorobjectivesofthepolicy(CulturalPolicyofEthiopia,1997).

TiyaWorldHeritageSite,placedinabandonedfieldabout88kmssouthwestofAddis

Ababa,straightdowntoButajiraRoad,symbolizesauniquesurvivalexampleof

outstandinghumanendeavor.Thesiteisexactlylocated400m eastofTiyatown.

Thestelefield,seatsontheKondaltitimassif,elevates2400m abovesealevel.Tiya

WorldHeritageSiteinscribedasWorldHeritageSitein1980basedonthefollowing

Criteria:Criterion I,“Representa unique artistic oraesthetic achievement,a

masterpiece ofhuman creative genius”and Criterion IV,“Be among the most

characteristicexamplesofatypeofstructure,thetyperepresentinganimportant

cultural, social, artistic, scientific, technological or industrial development”.

(ConservationplanforTiyaworldheritagesite,2017).

Ethiopia is also responsible for safeguarding and conserving the heritage

monumentswhichproducesiconsforacountry,provideslocalidentity,reflectsthe

culturalvaluesand background,and representsasourceofmemory,historical
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events.However,Tiyamegalithicstelaestillpreservesitssymbolicsignificance,but

this has notprevented some re-arrangementwhich threatens authenticity.For

instance,thepropertynowcontainstwostonesbroughttherebyarchaeologistfrom

asite6Km distant,fortheirprotection,andthisinitiativeshouldbereconsidered.

WhenthereinstallationofthestelaeofTiyaundertakenin1980s,mostofthesite

werefoundincriticalconditions,wherealmosthalfofthem werebrokenintotwoor

morepiecessomepartsmissing.Amongthefallenandbrokenstelaeninewere

fixedwithmortarandreinstalledintheiroriginalposition.Howeverovertimethe

monolithicstelaebecomeunstableasthegroundbeingwaterlogged.Thereforethe

areaneedsto beproperlymonitored and drained aftereach rainyseason.No

conservationworkswerecarriedoutontheseiconicphysicalartifactswhichwere

richinculturalvalue.Withoutasystematicculturalvalueconservationprocess,the

futuregenerationswillbeunabletoseeandappreciatetheculturalvalueofthese

monuments/stelae.

Achievingsustainabletourism isacontinuousprocessanditrequiresconstant

monitoringofimpacts,toenablenecessarypreventiveand/orcorrectivemeasures

tobetakenwhenevernecessary.So,thereisaneedtostudyontheconservation

culturalvalue,challengesandprospectsontheworldheritagesiteofEthiopia.

Hence,itisimperativetoinvestigateconservationculturalvalueinworldheritage

sitesofEthiopiainlinewithUNESCO‟sguidelinesandtherebyshow thecultural

value,challengesandprospectsforsustainabletourism development.Thisstudy

attemptstoinvestigatethefactorsaffectingTiyaworldheritagesite.

Thereforetheresearcherwantstostudythefactorsaffectingthisindustry in

orderto minimize the negative factors and upgrade the positive factors by

creatingfavorablefactorforthesectorinordertobecomeeconomically,socially,

culturally,environmentallyandpolitically,friendlyandsustainable.

1.2.StatementoftheProblem

Tourism hasbecomeasignificantindustryinbothpoorandricheconomies

becauseofitsimportantimpactsoneconomic,livelihoodsandsocio-cultural

developments.

Tourism isgenerallyviewed asan engine foreconomicdevelopmentand _as
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_mechanism forpovertyreduction.AlthoughthezoneofGuragehasmanytourist

attractionsitsandresources,butstillnow itseconomiccontributionis(infant)

.becauseofmanyproblemssuchaslackof communityparticipationintourism

activitiesofthetown,lowlevelofprotectionofnaturalandculturalresource,lackof

community awareness towards tourism, un employment problem, lack of

infrastructuraldevelopment,lackofaccommodationGenet,(2004).Therefore,the

researcherwillbetriedtoinvestigatethefactorsaffectingtourism marketingin

Guragezone.

1.3.ResearchQuestions

Themainpurposeofthisstudywouldltrytoanswerthefollowingquestions

1.Whatarethefactorsthataffecttourism destinationinGurageZone?

2.Howdotheexternalandinternalfactorsthataffectforeigntourists,hospitality

andtourism marketinginGurageZone?

3.How dotheexternalandinternalfactorsthataffectdomestic,hospitalityand

tourism marketinginGurageZone?

4.How dothesocioeconomicfactorsaffecthospitalityandtourism marketin

GurageZone?

1.4.ObjectivesoftheStudy

1.4.1.GeneralObjective

Themainobjectiveofthestudywouldbetoassessfactorsaffectingtourism

marketinGurageZone.

1.4.2.SpecificObjective

Thespecificobjectivesofthisstudyare:-

1,To specifythefactorsthataffecttourism destinationmarketing inGurage

Zone

2,To indicate the externaland internalfactors thataffectforeign tourists,

hospitalityandtourism destinationmarketinGurageZone

3,Todescribetheexternalandinternalfactorsthataffectdomestic,hospitality

andtourism destinationmarketing inGurageZone

4,Toportraythesocioeconomicfactorsaffecttourism destinationmarket in

GurageZone
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1.5.SignificanceoftheStudy

Thesignificanceofthestudywouldlhavemuchimportancetodifferentparities

Firstly,itwouldimprovethetourism marketingindustrybygivingunrecognizing

butveryinfluentialfactorsaffectingdestinationoftourism marketinGurage

zone.Secondly,itwouldalsohelpthetourism organizationstoknow theactors

orfactorsthataffecttourism industryinGurageZone.Thirdlyitwouldmotivate

otherresearcherstoshoreonthisresearchanddomoreindifferentaspectsof

thetourism marketingindustry.FinallyIwillbeabletogaintheknowledge,and

also skill inmyfutureprofessionandIwouldbe able to acquire the

knowledge,andalso skillinmyfutureprofession.

1.6.ScopeoftheStudy

The studydelimitations are geographically,theoretical,methodologicallyand

time.TheresearcherwouldfocusonTiyaArechaeologicalSiteinGuragezone

which is located in SNNPRS and also the researcherwould focus on the

assessmentoffactorsaffectingdestinationoftourism marketingincaseof

Guragezone.ThestudywouldhavetobecompletedwithinsixmonthsuntilJune

2020.

1.8.OrganizationofthePaper

The paperwould contain five chapters.The firstchapterwilldealwith the

introduction thatwould include background ofthe study,statementofthe

problem,objectivesofthestudy(general&specific),researchquestions,then

the significanceofthe study and the scope as wellas the limitations of

the study.The second chapterwould examine related literature review that

consistsofthewholeconceptoftheresearchanditsideologies.Thenthethird

chapterwoulddealwithmaterialsandmethodologiesusedintheresearchto

interprettheresults.Andthefourthofthe research would presentthe data

thathasbeen analyze.

Andinterpretinexplicitmanner.Lastbutnotleastthefinalchapter,chapterfive

wouldgivesummery,conclusions,recommendationsandoffersolutions.



7

CHAPTERTWO

2.REVIEW OFRELATEDLITERATURE

2.1TheoreticalReview

Thetheoreticalpartofthisliteraturereview beginbyassessingdefinitiontypes,

concepts abouttouristandtouristsdestinations,and impacts oftruism whichis

givenbydifferentinstitutions,economistsandresearchers.

2.1.1.ConceptsandDefinitions

Thewordtourism hasnouniversaldefinitionratheritissubjecttoseveralarguments.

Tourism isasocial,cultural,politicalandeconomicphenomenonwithlonghistory.

Tourism isatravelforpredominantlyrecreationalorleisurepurposesandalsorefers

totheprovisionofservicesinsupportofthisact.(Ayalew,1998)alsodefinetourism

asanactivitythatoccurswhenatouristtravelsincludingtheplanningofthetrip,the

traveltotheplace,thestayitself,thereturn,andthereminiscencesaboutitafterwar

WTO hasproposedadefinitionfortourism thatisacceptedbymostoftourism

scholarsanduniversallyusedasaformalonewhichisstatedas“Tourism isthe

activityofpersonstravelingtoandstayinginplaceoutsidetheirusualplaceof

residencefornotmorethanconsecutiveyearandnotlessthan24hours/onenight

forleisureholiday,recreation,business,oranyotherpurposes.

Ascanbeunderstoodfrom thedefinition,alltravelerscouldnotbenamedas

tourists,astherearecriteriathatshouldbefulfilledsoastocallthem astourists.

1.Purposivecriteria:Thepersonshouldknow he/sheisgoingthere;he/she

mayhaveoneormoreoftheprecedingpurposes.

1.1Leisure/Recreation/holiday:Thistypeoftourism isplannedtorelaxorrefresh

bodyandmindwhenpeoplebecomeexhaustedbyroutineoffice/householdworks

oranyotherreasons.

1.2BusinessTravel:Itistraveloutsidetheusedplaceofresidencetodifferent
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placessoastoaccomplishvariousbusinesspurposes.

1.3Sports:Itishighlybenefitingcitiesintheworldasaresultofmovementof

athletes,foot–balers,valleybalers,basket-balers,audienceandthephotos,etc.

from oneareatoanother.

1.4Religion:IsalsotermedaspilgrimageforinstanceHijirainMuslim aswellas

traveltoRomeandJerusalem inChristianreligioncanbementioned.

2.Spatialcriterion:AccordingtoWTOcriteria,tourism hassixformsespecially

inrelationshiptoagivencountry.

a.Domestictourism:Theresidentsofacertaincountrytravelingwithintheir

owncountry.

b.Inboundtourism:nonresidentsofacertaincountrytravelinginit.

c.Outboundtourism:localresidentsofacertaincountrytravelingoutsidethe

owncountry.

d.Internationaltourism:itconsistsofinbound and outbound tourism in

certaincountry.

e.NationalTourism:Itconsistsofdomesticandoutboundtourism ina

certaincountry.

2.1.2.TypesofTourism

Therearedifferenttypesoftourism whichincludes:

Ecotourism:M.Yohannes(2009),definedecotourism assustainabletourism which

hasminimalimpactonthedevelopment,suchasnationalpark.WhileWTO(1994),in

itsrecommendationsontourism statisticsdefinedeco-tourism,theterm ecobe

definedasresponsibletraveltonaturalareasthatconservestheenvironmentand

improvesthewellbeingoflocalpeople.MarthaHoney(2009),describeseco-tourism

could provide a blue printformanaging this process,as itnotonly build

entrepreneurialskillsatalocallevelbutalsolinkscommunitymemberstolarger

world in waysthatcreateknowledge,understanding and appreciation ofother

peoples.

Culturaltourism:AccordingtoDSAandSCI(2002)report,culturaltourism includes

urbantourism,visitinghistoricalorinterestingcities,andexperiencingtheircultural
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heritages.Thistypeoftourism mayalsoincludespecializedculturalexperience,

suchasartmuseum tourism wherethetouristvisits.

Agro–tourism:Itreferstoagriculturalorruraltourism oritisform basedtourism

helpingthelocalagriculturaleconomy.

Adventure tourism:Itrefers to tourism involving travelin rugged regions,or

adventuresportssuchamountaineeringandhiking(tramping).

Masstourism:Thesetypesoftourism intendedtominimizethefootprintoftourists

byconcentratingthem intoasmallarea.Itisalsomaximizetheutilizationoftourist

infrastructure.

Backpackertourism:AccordingtoYohannes(2009)definedBackPackertourism,a

term used to denote a form oflow – costindependentinternationaltravel,

differentiatingiffrom otherformsoftourism notablybyattributessuchasminimal

budgetuse,longerduration traveling use ofpublic transparentand multiple

destination

Creativetourism:isanew form oftourism thatallowsvisitorstodeveloptheir

creativepotential,andgetsclosertolocalpeople,throughinformalparticipationin

handsonworkshopsthatdrawonthecultureoftheirholidaydestinations.

Ancestrytourism:alsoknownasgenealogytruism referstothetravel withtheaim

ofvisitingbirthplacesofthisancestorsandsometimegettingtoknow distant

family.

DanielAdam,(2009)definedthefollowingconceptsthatrelatedtotourism.

Tour:Deriveditsmeaningfrom Hebrewword“Tarah”meaninglearning,Studyingand

search.Itcould be independentorgroup and consists oftransportation and

accommodation.

Tourists:-temporaryvisitorsstayingatleast24hoursinthecountryvisitedfor

pleasure,business,education,religionandthelike.

Tourism commodities:-naturalandmanmadesightsthatarenotprocessedlike

otherindustrialcommoditiesandshippedtomarketbutvisited/consumed/where
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theyare.

Origin:-theinitialpointatwhichajourneycommences.

Destination:Ageographicaltolocationtowhichapersonistraveling.

Touroperator:Isapersonorcompanythatorganizescompletepackagetourby

combining differentmodes oftransportation with the arrangements ofhotel

accommodationandsightseeingtours.

2.1.3.Categoriesofvisitors

The1963conferenceinunitedNationcategorizevisitorsintotwo,namelytourists

andexcursionists.Theformerreferstotemporaryvisitorsatleast24hourforleisure

orbusinesspurpose,whilethelatterreferstemporaryvisitorslessthan24hoursfor

thesamepurpose.

.Figure2.1:Classificationoftouristsbythepurposestravel

Touristandexcursionists

Recreational

purpose
Business

purposes
Religionand

study
Holiday

Healthand

sports Company

business

Sales

tripsetc.

“Sunlust’

wanderlust

Conventions
Incentivetrips
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Source:(DSA&SCI,2002)

2.1.4.ImpactsofTourism sector

Tourism isthebiggestandthefastestgrowingindustryintheworld.Thisfast

growingindustryhassignificantimpactsonbothtouristgeneratingandtourist

destinationarea.Theimpactoftourism canbecategorizedintoeconomic,socio

culturalandenvironmentalimpacts(Getnet,2000).

2.1.4.1EconomicImpactsoftourism

AccordingtoGetent(2004)theeconomicdevelopmentthroughtourism hasboth

positiveandnegativeconsequences.Theunfavorableeconomiceffectsonthehost

communitiesincludeincreasingthepriceofgoodsandservices,increasingthecost

ofinfrastructure developments.Tourism increases the price ofland,increase

maintenancecostforinfrastructureandnon-localownersoftourism.Ontheother

handtourism industryhaspositiveimpactsforthecommunities,theregionsandthe

nations.Itcontributestoincreasebusinessopportunitiesofthelocalcommunities.

Tourism canbringsignificantforeignexchangesvaluethroughtouristexpenditures

onhotels,recreationalactivitiesandotherservices.

One of the strongest agreements for promoting international tourism as

developmentstrategytostimulateeconomicgrowthisitscapacitytoearnmuch

needed foreign exchangeand thushelp with balancepayments(Tariku,2004);

tourism also contributes to increase the income,living standard ofthe local

communitiesandcontributesassourceforgovernmentrevenues.

Getnet(2004)suggestthatgovernmentrevenue from tourism sectorcan be

categorized as directand indirectcontribution.Directcontributions are thatit

generatedincomefrom tourism intheform oftaxes,entrancefeeandtourism

business.Indirectcontributionsareexperiencesharingfrom touristanddutieslevied

ongoodsandservicessuppliedtotourists.Tourism doesnotonlyconsistsofthe

hospitalitysectoritis multiproduction industrywith strong linkages to other

economicsectortheindustryofferjobsonafull-timeandparttimebasisandpart-
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timebasisandrequiresstableandcausal,seasonalandmigrantlabor(Riley-Ladkin

-Sziras,2006).Tourism playsasignificantroleonemploymentgenerationsuchas

jobsdirectlythroughhotels,restaurants,logesnight–clubs,taxis,andindirectly.

Tariku(2004)healsosuggeststhattheeconomicimpactsoftourism canbedivided

intothreetypes.

 Balanceofpaymenteffects;oneofthestrongestargumentsforpromoting

internationaltourism asadevelopmentstrategytostimulateeconomicgrowthis

itscapacitytoearnmuchneededforeignexchangeandthushelpwithbalanceof

payment.

 Incomeeffect;accordingtoTarikutheincomeandtheemploymenteffectsare

oftenmeasuredintermsoftheirmultipliervalues.Economicmultipliersresult

from theprocessbywhichTarikuspendingstimulatesfurtherspendingand

increasedeconomicactivity.Therearethreecategoriesofmultipliereffects;

directindirectandinducedeffects.Thedirecteffectsareeconomicimpacts

directlyrelatedtotourism forinstanceincomesarisingtothetouristsupplieslike

hotel,airlinesandthetravelagents.Thiswillbespentaswages,rent,interest

and payments to the supplies of goods and services to the tourism

establishments.Thiswillthengeneratetheindirecteffects.Theinducedeffects

areusedtocalculateeconomicmultipliers,whichcanthenbeusedtoestimate

theimpactsoftourism.

 Employmenteffect;tourism playsasignificantroleonemployment.(Ataklti,2004)

addedthatthesectordealswithalargenumberofunskilledandsemi-skilled

employeesthanmachinessuchcontributionincludejobsdirectlythroughhotels,

restaurants,nightclubs,andindirectlythroughsupplygoodsandservicesneeded

bytourism relatedservices.

Throughsupplyofgoodsandservicesneededbytourism relatedservices.The

incomegainedfrom thetourism sectorshasbeenusedfortheprovisionand

improvementofinfrastructuressuchasairport,roads,ports,andutilitieson

which the localcommunities and othereconomic sectors are beneficiary.

Tourism usedtoexploitthenaturalresourcessuchaslandforthesourcesof

income.Ithasbeenarguedthattourism haslargermultipliereffectcomparedto
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othereconomicsectors(Brohman,1996).

2.1.4.2EnvironmentalimpactofTourism

Environmentisthemajortouristattractionpotentialfortourism industry.Onthe

otherhandtourism industryaffectsthenaturalenvironmentinvariousforms,which

havefurtherimpactonthedevelopmentoftourism.Themajornegative

consequencesoftourism sectoronenvironmentforconstructionoftourism sector.

C.MichaelHallJamesHigham (2006),notedthatclimatechangeisthemostserver

problem wearefacingtoday,moreseriouseventhanthethreatofterrorism.The

majornegativeconsequencesoftourism sectoronenvironmentaregenerating

wastesandpollutions.Forestlostforagriculturelandandnaturalenvironmentsfor

constructionoftourism sector.Theconstructionofinfrastructuresandservicesmay

bethecauseofchangeoflandscapeanddrainagepattern,decreasingthesizeof

greenspaces,lossoffaunaandlossofflora.

Ontheotherhandtourism contributestoprotectournaturalenvironment.The

awarenessofthelocalcommunityaboutthenaturalenvironmentassourceof

income can be the cause forprotection and preservation ofvaluable natural

resourcesfrom furtherecologicaldecline.Incomegeneratedfrom tourism maybe

usedtopreserveandrestorehistoricalbuildingandmovements.Itisalsoareason

forimprovementsintheareasappearancesthroughcleaning,repairsandthrough

increasingadditionalpublicartsuchaswaterfountainsandmovements.Alsoitcan

beusedtoincreasethequalityofwaterandswimmingpoolswhichhaveimpactsto

attractmorevisitors(Getnet2004).

Table2.1:Environmentalimpactsoftourism

Positive Negative

 Protection of natural

environments and

preservation from further

environmentaldegradation.

 Pollutionofairandwaternoisesolid

wastevisualdisturbance

 Preservationofhistoricalsites  Loseofagriculturalandforestland
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andmonuments.

 Improvementinthequalityof

thenaturalenvironmental.

 Lose orchange ofnaturallands

capeanddrainagepattern.

 Degradation historical sites and

monuments

 Disturbanceofthewildlife

 Decrease the quality of urban

environment

 Lossoffaunaandflora.

Source:Getnet,2004

2.1.4.3SocioculturalimpactsofTourism

Socio–culturalimpactoftourism referstothemannerinwhichtourism affectsthe

individualsandcollectivelevelsofthelocalcommunities.

Getnet(2004),onhisstudy,explainimpactsoftourism onsocio–culturalaspect

thatTourism hasbothpositiveandnegativeimpacts.Tourism canimprovethe

standardoflivingofthelocalcommunitiesbyincreasingthenumberofattractions,

recreationalopportunitiesand services.Itprovidesanopportunityforthelocal

communitytomeetinterestingpeopleandmakefriendship,learnabouttheworld

andexposethemselvestonewperspectivesandculturalexchange.

2.1.4.4PoliticalImpactofTourism

Likeotherstourism hasalsoanimpactonthepoliticalconditionofthehost(local)

communityeitherpositivelyornegatively.Thepositiveimpactsareencouraging

politicalparticipationofhostcommunitymeaningincreasetheinvolvementofthe

community in the politicalsystem related to tourism such as to tourism

developmentregulation as wellas to the efforts ofthe citizens to defend

themselvesfrom whattheymayperceiveasencroachmentsontheirrightdueto

tourism development.Inadditiontothisithasalsoappositiveimpactonwomen’s’

liberatingeffectbecausethenewearningopportunitiesmaychangetheshareofthe

womeninthehouseholdincomeandconsequentlyinhouseholddecisionmaking

thismayleadtochangeinthepatternofconsumptionofthehousehold,aswellas
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changesinmarriage,familyplanningandfertilitypractices(Gloriametal.,1983).

Ontheotherhandtourism canbethecauseforcertainsocio-culturalproblemsof

thecommunity.Itisthemajorfactorattractsmorepeoplefrom surroundingregions

andcauserapidincreaseinthepopulationnumberandinchangingtheageandsex

structures of the tourist detonation regions.Tourism offers new forms of

employmentopportunities,which maywith draw workersfrom othereconomic

sectors.

2.1.5.Factorsaffectingthedevelopmentoftourism sector

AccordingtoMrkšaandGajić(2014),theconceptofsustainabledevelopmentis

regardedastheguidingprincipletodeveloppoliciesfrom localtonationallevels.

Tourism industryissaidtoberesponsibleforitsallimpactsonthenow andthen

economics,societyandenvironment,addressingvisitors’needs,industries,natural

environmentand localcommunities(UNWTO,2011).Inaddition,thescaleand

supremacyoftourism developmentissaidtodependcloselyonmanyimportant

factors,whichcontributedtoincreasethecomplexityofthetourism system by

evolutionoftourism atdestinationsovertime(Mai,2010).

Mrkša and Gajić (2014)proved thatconsensus ofhuman,social,economic,

technological, cultural development and conservation, rehabilitation and

improvementoftheenvironmentandprotectionofthenaturalheritageandtheinitial

nativeecosystemsconductedaconceptualmodelofsustainabledevelopmentso

thatitcanbesaidthattheissuesofsustainabledevelopmentforTourism inGurage

zoneshouldpayattentiontothreeissuessuchastheenvironment,theeconomics,

andthesociety.

PhanandVo(2017)alsosuggestedthatthedevelopmentofthetourism industry

hadtobeensuredbythethreefollowingfactorssuchasEconomicSustainability:

Creatingtheprosperitytoalllevelsofthesocietyandachievingtheperformance

valueforalleconomicactivities;SocialSustainability:Respectinghuman’srightsand

equalityforallpeople;EnvironmentalSustainability:Protectingandmanagingthe

resources,especiallythenon-renewableresources,andvaluableonesforhuman’s

life.

RadandAghajani(2010)suggestedthatitisthevitalgoaltopreservetheworld’s
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inherentassets,notonlyfortravelandtourism butalsoforallotherindustriesusing

theearth’snaturalresourcesaswellassavingthenaturalresourcesforthefuture

generations.Moreover,thesustainabledevelopmentfortourism industryonthe

economicaspectispresentedbasicallyonthestabilityandincreasingconstantlythe

nation’smanufacturingcapacity.Thesustainabilitystandsforthesocietyhavingthe

incomedivisionandsocialwelfare,whichispresentedbytheequalityindistributing

the classesamong the rich and the poorin the society.Italso presentsthe

environmentwhenusingthenaturalresourcesproperlyandconditionofsocial

environment,servingthepresentgeneration’sneedsbutstillsavingtheresources

andthenecessaryenvironmentconditionsforthefuturegenerationtodevelop.

Theseissueshavetohandlefairlywhileexploitingthetourism industry.Therefore,

the nextanalysis willbe three factors related to problems ofenvironment,

economics,andsocietytowardsthesustainabletourism development inGurage

zone.

factorsaffectingthegrowthoftourism.

1.Environmentalfactors

Twomainenvironmentalfactorsthathaveledtothegrowthoftourism:

Goodclimate:Goodclimateisoneofthemostimportantfeaturesofattractionfor

anytouristplace.Pleasantclimatewithwarmthandampleofsunshineattracts

touristswhocomefrom thetemperateandcolderregions.Forexample,mostofthe

sea-sideresortsinU.S.AandU.Karelocatedonawarmersoutheast.Onotherhands,

peoplefrom summerareasmigratetocoolerregionstoseekpleasureofcoldfresh

environment.Forinstance,inIndiaplaceslikeLonavala,Mahabaleshwarnear

Mumbai,KulluandManali,Shillong,Kashmir,soonarewell-knownfortheircooland

pleasantclimate.Othercountrieswithcoolerclimatethatattracttropicaltouristsare

Switzerland,Sweden,etc.

Beautifulscenery:Tourism boomsatpicnicspotswithbeautifulsceneries.For

example,sunriseandsunsetpoints,longseabeaches,freshwaterlakes,waterfalls,

etc.,oftenattractlargenumbersoftourists.

2.Socio-economicfactors
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Fourimportantsocio-economicfactorsthatinfluencethedevelopmentoftourism:

Accessibility:Ofallsocio-economicfactors,accessibilityisthemostimportantone.

Alltouristcentersmustbeeasilyaccessiblebyvariousmodesoftransportationlike

roads,railways,airandwater.Toenjoynature'sbeautifulsitesseeingtravelingby

roadsandrailwaysisabetteroption.Ifatouristplanstoreacharemotetour-

destinationinthequickestpossibletime,thenairwayisthemostsuitablechoice.

Generally,waterwaysareseldom selectedunlessatouristdecidestoenjoyaluxury

cruiseexperienceinseaand/orinterestedtovisitanisolatedarchipelago.

Accommodation:Placesoftourists'interestmustbecapableenoughtoprovide

goodaccommodationandcateringfacilities.Atypeofaccommodationrequiredby

touristsdependsontheirlives-styles,standardofliving,capacitytospendmoney,

natureofservicesexpected,etc.Classificationofaccommodationcenters(i.e.

varioushotels,motels,dormitories,etc.)onbasicofratinglikefivestarsandbelow

isessentialsothattouristscanmakeaproperchoiceandplantheirtrips

appropriately.Generally,tourism mostlyprospersinthoseareaswheregoodlodging

andfoodfacilitiesareavailableatreasonableprices.

Amenities:Growthoftourism ataparticularplaceisalsoinfluencedcrucialfactors

like;howwellthesiteismaintainedfortouringactivitieslikeskiing,roping,

paragliding,rowing,fishing,surfing,safariadventure,etc.Whetheremergency

facilitiesareavailableornot,soon.

Ancillaryservices:Ifatourdestinationisequippedbyancillary(supplementary)

serviceslikebankingandfinance,theInternetandtelecom connectivity,hospitals,

insurance,soon,thensuchaplacesucceedstohold(retain)moretouristsfora

longertime.Thisoverallhelpstoboostthelocaleconomytosomeextend.

3.Historicalandculturalfactors

Manytouristsareattractedtoplacesofhistoricalsignificanceandthatwhichhavea

legacyofrichculturalheritage.Peopleloveandenjoyexploringdestinationswhere

therearefamousancientmonuments,marvelousforts,castlesandpalacesof

earlierkingsandqueens,etc.

Examplesofplacesthatarefamousthroughouttheworldfortheirhistoricaland
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culturalaccountsare;TajMahalinIndia,NazcalinesandMachuPicchuinPeru,

PyramidofGizainEgypt,GreatwallofChinaandStonehengeinEngland.

4.Religiousfactors

Peopleoftenmakepilgrimstoplacesofreligiousimportancetoseekinnerpeace,

getblessingoftheirfavoritedeitiesandgurus,attainsalvationbeforedeath,etc.

Here,faiths,beliefsandsentimentsofpeoplecontributeinboomingtourism atholy

places.

Examplesofplacesthatarewell-knownfortheirreligioussignificanceareJerusalem

inIsrael,MeccaandMedinainSaudiArabia,VaranasiandAmritsarinIndia,etc.

5.Otherfactors

Sometimesotherfactorsalsocontributetowardgrowthoftourism atunexpected

places.

Forexample,UFOcrashsiteinRoswell,NewMexico(USA)attractsmanytourists

from aroundtheworld.Researchactivitiesandadventuresofdeepseasandcaves,

geologicalstudiesofhot-waterspringsandgeysers,seismicanalysisofactive

volcanoes,investigationofparanormal-activitiesinabandonedghosttowns,etc.

alsocontributeindevelopingtourism onsomescale.So,thesearesomeofthemain

factorsinfluencingthegrowthoftourism.

2.1.6.Tourism developmentinEthiopia

Tourism isalargeglobalindustryrapidlygrownindevelopingcountries.InEthiopia

tourism isoneofthefocalsectorofthefive-yeardevelopmentplan(PASDEP)2006-

2010.ThegovernmentofEthiopiahassetaninitiativetodevelopthetourism sector

inEthiopia(UNWTO).EthiopianterritoryincludeseightUNESCOworldHeritagesites

(asmanyasEgypt).Fourimportantparks,asourceofworld’slongestriverandsites

reveledamongadherentstoChristianity,Islam andJudaism anddiverseAfrican

traditionalsocieties.

AccordingtoUNWTOreport,inEthiopiacontext,establishingandmeasuringlinks

betweentourism activityandpovertyreductionarecriticalrationalforconsidering

publicinvestmentinthesector,tourism growthismostoftenmeasuredthrough
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increaseininternationalarrivals,lengthofstay,bedoccupancy,tourism expenditure

andvalueoftourism spending.

Thestudyidentifiedthattourism generatedapproximately132USdollarmillionin

countryexpenditurerevenuefrom abaseofabout150,000foreignvisitorswho

came to Ethiopia forvarious purposes such as leisure (63,000)business and

conferences(62,000)andtovisitfriendsandrelatives(25,000).

2.2EmpiricalReview

Empiricalevidencesshowsthattourism industrieshavebecomethemajorsources

ofrevenueinmostdevelopingcountries.Thoughthereisasubstantialdifferencein

thepercentageshareofforeignexchange.

 DongkooRunandSeanHennessey(2008),thisstudyusedsecondarydata

drawnfrom the2004touristexitsurveyconductedonPrinceEdwardIsland,

Canada’ssmallestprovinceandamajortouristdestination.Theresultshows

thatculturalthemesareanimportantfactorforasignificantportionoftourist

destinationanddemonstratedthatculturaltouristsarevariableintermsof

theireconomiccontributiontothedestinationandsocialculturalinteraction

withcommunities.

 AccordingtoCreaco,etal.,(2003)definedthatsustainabledevelopment

meetstheneedsofthepresentwithoutcompromisingtheabilityoffuture

generationstomeettheirownneeds.Pham andKhin(2015)statedthat

sustainabledevelopmentfortourism wasperceiveddifferentlyfrom different

pointsofview,impressingonthedemandtoachieveabalancebetween

economicandenvironmentalaspecttoensurethepermanenceofthe

tourism.AccordingtoUNWTO(2011),theguidelinesofsustainabletourism

developmentandmanagementpracticesareappliedtoallformsof

tourismandalltypesofdestinations,includingmasstourism andthevarious

nichetourism segments.Theprincipleforthesustainabilityisregardedtothe

environmental,economic,andsocio-culturalaspectsoftourism development,

andasuitablebalancemustbeestablishedbetweenthreedimensionsto

guaranteeitslong-term sustainability.
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 Thesustainabletourism isrelatedtomovementandvisitingthenaturalareas

withresponsibilityforenvironmenttoenjoyandevaluatethenaturalgreatly

(withtheattachedcultureinthepastandinthepresent)bythewarningof

preservationwhichisaffectedbyvisitorsaswellasbringingbenefitsto

activeparticipationabouttheeconomicsandsocietyoflocalcommunity

(WorldConservationUnion,1996).

 Sustainabletourism canbedefinedastakingfullaccountofitscurrentand

futureeconomic,socialandenvironmentalimpactswhichaddresstheneeds

ofvisitors,theindustry,theenvironmentandhostcommunities(APEC,2014).

AccordingtoPhanandVo(2017).Thedevelopmentofhumanbeingswas

notonlypaidattentiontotheeconomicdevelopmentbutitalsohasto

respectthenecessaryneedsofthesocietyandinfluenceintotheecologic

environment.Inotherwords,thesustainabletourism hastobeplanned

carefullyfrom thestartofexploitationinordertobringbackthebenefitsfor

thelocalcommunity,respectingtheculture,preservingthenaturalresources

andeducatingtouristsandalsolocalcommunity.Thesustainabletourism

cancreatetheeconomicandsocialcharacteristicsasthepopulartourism

butthebenefitswillberemainedinthelocalcommunityandnaturalbenefits,

thelocalculturevaluesareprotectedprofessionallyandhavelong-term

visionaswellaspreservingvaluesforthenextgenerations.

 AccordingtoMrkšaandGajić(2014),theconceptofsustainable

developmentisregardedastheguidingprincipletodeveloppoliciesfrom

localtonationallevels.Tourism industryissaidtoberesponsibleforitsall

impactsonthenowandtheneconomics,societyandenvironment,

addressingvisitors’needs,industries,naturalenvironmentandlocal

communities(UNWTO,2011).Inaddition,thescaleandsupremacyof

tourism developmentissaidtodependcloselyonmanyimportantfactors,

whichcontributedtoincreasethecomplexityofthetourism system by

evolutionoftourism atdestinationsovertime(Mai,2010).

 MrkšaandGajić(2014)provedthatconsensusofhuman,social,economic,

technological,culturaldevelopmentandconservation,rehabilitationand

improvementoftheenvironmentandprotectionofthenaturalheritageand

theinitialnativeecosystemsconductedaconceptualmodelofsustainable
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developmentsothatitcanbesaidthattheissuesofsustainable

developmentforTourism inVietnam shouldpayattentiontothreeissues

suchastheenvironment,theeconomics,andthesociety.

 PhanandVo(2017)alsosuggestedthatthedevelopmentofthetourism

industryhadtobeensuredbythethreefollowingfactorssuchasEconomic

Sustainability:Creatingtheprosperitytoalllevelsofthesocietyand

achievingtheperformancevalueforalleconomicactivities;Social

Sustainability:Respectinghuman’srightsandequalityforallpeople;

EnvironmentalSustainability:Protectingandmanagingtheresources,

especiallythenon-renewableresources,andvaluableonesforhuman’slife.

 RadandAghajani(2010)suggestedthatitisthevitalgoaltopreservethe

world’sinherentassets,notonlyfortravelandtourism butalsoforallother

industriesusingtheearth’snaturalresourcesaswellassavingthenatural

resourcesforthefuturegenerations.Moreover,thesustainabledevelopment

fortourism industryontheeconomicaspectispresentedbasicallyonthe

stabilityandincreasingconstantlythenation’smanufacturingcapacity.The

sustainabilitystandsforthesocietyhavingtheincomedivisionandsocial

welfare,whichispresentedbytheequalityindistributingtheclassesamong

therichandthepoorinthesociety.Italsopresentstheenvironmentwhen

usingthenaturalresourcesproperlyandconditionofsocialenvironment,

servingthepresentgeneration’sneedsbutstillsavingtheresourcesandthe

necessaryenvironmentconditionsforthefuturegenerationtodevelop.

Theseissueshavetohandlefairlywhileexploitingthetourism industry.

Therefore,thenextanalysiswillbethreefactorsrelatedtoproblemsof

environment,economics,andsocietytowardsthesustainabletourism

developmenttoVietnam’stourism intheneweara.

 Kthesecondmostimportantsourcesofexportnexttooil.Amongindividual

countries,Nigeriawithitscapacitytospreaditssocioeconomicbenefitsto

alllevelssocietytourism canbealeadingindustrybenefitsinthefight

againstpoverty.

 Edgardosica (2005)showsthat tourism isexperientialbased on being

involvedinandstimulatedbytheperformingarts,visualarts,andfestivals,

whetherintheform ofvisitingpreferredlandescapes,historicsites,building
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ormonumentsisalsoexperientialinthesenseofseekinganencounterwith

natureorfeelingpartofthehistoryoftheplace.Theyalsoaddedthattourism

isexperientialbasedonbeinginvolvedinandstimulatedbytheperforming

Arts,visualarts,andfestivals,whetherintheform ofvisitingpreferredland

escapes,historicsites,buildingandmonumentsisalsoexperientialtourism

inthesenseofseekinganencounterwithnatureorfeelingpartofthehistory

oftheplace.

 Bichaka,christanandBadassa(2007),studyontheimpactoftourism on

economicgrowthanddevelopmentinAfrica,discussedinternationaltourism

isalucrativesourceofincomeforKenya,accountingfor2.24percentofthe

nationalGDPin2006.Investigationontheeffectsofinternationaltourism on

theeconomicgrowthandthedevelopmentsubSaharanAfricacountries

shows thatthe spending ofinternationaltourists positively affects the

economicgrowthofAfricacountries.Accordingtotheirfindingtheyfound

thata10 percentincreaseinthespendingofinternationaltouristleadstoa

0.4percentincreaseintheGDPpercapitalincomeofsubSaharancountries

 John Brohman (1996)effects oftourism on economic developmentin

developingcountries,inhispaperarguedthattourism hascontributedtomal

developmentin manydeveloping countries.Ithas positive and negative

economic,socioculturalandenvironmentalimpacts.

 Kotal(1982),tourism industryanditsdevelopmentinwesternAfrica,analysis

that tourism is sometime considered to be a green industry or an

environmentally benign industry but it may adverse environmental

consequencesunlesswellmanaged.Thisadverseenvironmentalimpactmay

arisefrom provisionofservicefortouristandwastesfrom tourists,example

watersupplies,andenergysupplysewagedisposal,destructionofnatural

environmenttomakewayfortheprovisionoftourist’sfacilitiessuchasroads,

airport,resortshotelsanddestructiondirectlybytourists.

 Khan(1988),showsthattheenvironmentalimpactoftourism inEastAfrica

dependsonitsmanagementitispossibletodevelopatourism industrythat

it’senvironmentalfriendlyandrelativelysustainable.Althoughtourism has
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someenvironmentalimpactwhichleadstothesocialimpactforexample

undermineestablishedinthehostcountry,andcontributetocrimeestablish

inthehostcountryandcontributetocrime,prostitutionanddisorderits

impotenceismuch,howevermuchseemstodependonhowthehostcountry

itselfaddressed such matters ordisciplinarysolution from government.

Tourism isthelargestindustryintheworldandthe800millionarrivals

recordedfor2005represented25.2percentgrowthratefrom 2004andan

estimatedvalueofUSdollar665Billioninworldwidetourism receipts.

Tourism arrivalsandassociatedrevenuehavegrownsteadilyinsubSaharan

Africaduringthisperiodconsistentlyat7percentperannum forregionasa

whole and after significant opportunity by contributing to reduction of

macroeconomic vulnerability thatcomes from the region high degree of

commoditydependence.

 (Ayalew,1988)onhisstudyontourism developmentinEthiopia,addedthat

tourism performance isstrong in North Africa likewise the performance of

tourism ineastAfricawasalsoshownincrementinthelastdecades.Between

1995and2000averageannualgrowthreachedfiveandhalfpercent.

 AsshowedbyTariku(2004),heusedsecondarydataonassessingtourism

developmentindevelopingcountries;hefoundthattourism aseconomicactivity

isbecomingcommonphenomenonindevelopingcountriesandpossiblyaffects

thelivelihoodsofthepoordirectlyorindirectly.Infacttourism isgenerallyviewed

anengineforeconomicgrowth.In2000tourism rankedthirdamongthemajor

merchandizeexportsectorofdevelopingcountries,includingLDC’S.

 Sharply(2003),analysisthevulnerabilityoftourism torisk,crisisanddisasterhas

longbeenevidentinSSAbyusingsecondarydataandsurveymethod.Infact

tourism industryhasbeenaffectedbyarangeofdisastereachwithdifferent

disaster.Heclassifiedthefactorsthatlimitthegrowthoftourism intofourthese

are:

I,Naturalproblem thisproblem iscausedbynaturaleffects(pullingandpushing
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of theundergroundforceswhichincludetsunami,volcaniceruption,earth

quakes,anderosion.

II,Biologicalproblem:-this problem specially attacks wild life e.g.bird floe,

endemicdiseaseetc.

III,Manmadeproblem:-asthenameimpliesthisproblem iscausedbyhuman

beingactivateslikecrime,terroristattack,Balibombing.

IV,TechnologicalProblem:-likeAircrush,pollutant,thisproblem isalsopossible

effect.

 Meethank(2001),tourism inglobalsociety:place,cultureandconsumption

PalgraveMalaysia,showsthatthegrowthrateoftourism inbothdevelopedand

lessdevelopingcountriesarehightheshareofLDC’swasinsignificantthrough

tourism isamuchlargerpartoftheireconomici.e.accountingforover15

percentofallgoodsandservicesexportedthaninotherdevelopingcountries.In

facttourism canaccountashighas90percentofGDPandexports.Italso

employsupto50percentlaborpopulationinmosttourism dependentcountries.

Developing the tourism products and facilities willnotbe enough in the

developmentoftourism,butalso marketing activityhas to be carried out,

Integratedandeffectivemarketingmeansbywhichthetourism potentialofthe

countrywillbeknowntointernationaltourism.

EthiopiaasoneoflessvisiteddestinationinAfricahasalsoshownrelatively

strong touristarrivalssince1990’sexceptduring thewarwith Eritrea.The

Numberoftouristarrivalwas77000in1990.However,thefigurehasincreased

to136000in2000,andthegrowthratewas72percent.Nevertheless,givenits

potentialandactualtourism resourcesononehandandcomparedtootherLDC’s

ontheotheritstourism performanceisnotsatisfaction.
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CHAPTERTHREE

RESEARCHMETHODOLOGY

3.1.ResearchDesign

Thisstudywouldfocusondescriptiveresearchdesignthestudywoulddescribe

the presentsituation the tourism marketto examine the collected,data

quantitativeoftechniquesofdataanalysiswouldbeusedtoarriveatcertain

findingsandconclusions.

3.2.TypeandSourceofData

Theresearcherwouldusebothqualitativandquantitativetypeofdata,andalso

useprimaryandsecondarysourceofdata.Theprimarydatawouldbegathered

through questionnaires (both open and close ended)and distributed to the

foreign touristsand domesticvisitors.Accordingly,interview (structured and

unstructured)wouldbetakenplacewithGuragezonecultureandtourism bureau

managersinGuragezone.Alsothesecondarysourceofdatawouldbeobtained

from documentsandpastresearchesdoneonthetopic.Consequently,mostof

thedatawouldbebuiltoninformationgatheredfrom thepersonalinterviewsand

questionnairesgiventotheparticipantpartiesintheresearch.

3.3.TargetPopulation

Thetargetedpopulationinthisresearcharethosewhocanprovideadequate

informationtobenefittheresearchthiswouldincludetheforeigntouriststhat

come to visit Tiya archeaological site in Gurage zone and hospitality

accommodationofferingorganizations.

3.4.SamplingTechniqueandSampleSize

Withregardtomethodofsampling,theelementsfrom whichthedatawouldbe

include the foreign tourists thatcome to visitGurage zone and hospitality

accommodationofferingorganizations.Inconductingthisresearchonlysimple

random samplingwouldbeusedbecauseofitsmanyadvantages.Amongthe

advantagesofsimplerandom samplingeachelementinthepopulationhasequal

chanceofbeingselectedassamplerespondent.
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3.4.1SampleSize

The requiring amountofquestionnaires were duplicated and distributed to

foreigntouriststhatcometovisitTiyaarchaeologicalsitinGuragezoneand

domestictouristwhovisitedthissitandalsopeopleresideintheselectedarea

So,itcouldbepossibletoorganizeandanalysistheresponses,sothat the

researcherwould 80 beselectedassampleofthestudy,

3.5.DataCollectionMethods

Beforeapproachingsubjectinterviewarepreparebasedonliterature.Theplaces

selectetoadministerinterview fordifferentstakeholdersandofficialsismainly

contactintheirrespectiveplacesoroffice.theresearcherwoulddistributeboth

openendedandcloseendedquestions. Inregardtosecondarydatasource

wouldbecollectedfrom writtendocumentslikeresearchesdoneinthepastand

newspapers.

When the data would collect,the instrumentused would include distributee

questionnairestotheparticipantsofthisresearchandpersonalinterviewsas

well. Thereason behind thismethod isto effectivelycapturetheresearch

participant’sopinionsandutilizethefinancialbudgetfortheresearchefficiently.

3.5.1.Datacollectiontools

Whencollectingdatatothestudy,theresearcherwouldusebothprimaryand

secondarymethodofdatacollection.From primarymethodofdatacollection

theresearcherusequestionnaires,andfrom secondarysourceofdatacollection

method the researcherwould use differenttools such as book,magazines,

organizationreports,governmentpublicationsandothers.

3.6.DataAnalysisandpresentation

Theresearcherwouldusethedescriptivedataanalysistechniqueandpresents

the data byusing table.The descriptive analysis tools to be done through

statisticaldataanalysistechniques.Inadditionto thisbothquantitativeand

qualitativemethodwouldbeused.

3.6.1.Methodofdataanalysis

Therequireddatawouldcollectedfrom theprimaryandsecondarysourcesitwas

analyzed through qualitativedata analysismethods.Qualitativedata gain from



27

interview, andanalysisofdocumentswasnarratetowardsdescription,holistic

understandingofprocessandactivities.Inthisresearch,contentanalysiswasbeing

undertakeninordertoobtainthegeneralizationsofthefinding.



28

CHAPTERFOUR

4.DATAANALYSISANDINTERPRETATION

Thispartdealswiththeanalysisandinterpretationofdatawhichiscollectedon

factorsthataffectdestinationoftruism marketinthecaseofGuragezone.The

findingsaremadebased on theresponsesin thequestionnairesfilled bythe

participantsofthestudy. Theresearcherdistributed 80 questionnairesto the

participantsofthestudy.Alloftheparticipants(respondents)wereproperlyfulfilled

thequestions

Then data was analysed by using descriptive data analysis thatusersimple

tabulation and percentages.A simple tabulation involved values counting and

numberofrespondentsandplacementofthem onfrequentlydistribution.

Table1:GeneralBackgroundoftheRespondents

No Item Category Frequency Percentage

1 Sex Male 45 56

Female 35 44

Total 80 100

2 Age Below20years 0 0

21-30years 20 25

31-40years 28 35

41-50years 25 31

Above51years 7 9

Total 80 100

3

Educational

level

Illustrate 0 0

1-5grade 0 0
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6-8 5 6

9-10 15 19

11-12 16 20

Certificate 12 15

Diploma 12 15

Degree 20 25

Total 80 100

4 Work

experience

Below1year 5 6

2-4years 23 29

5-7years 32 40

Above8years 20 25

Total 80 100

Source:Questionnaires,2020

Table1item1showedthat,malerespondentswhorespondedare45(56%)and

femalewere35(44%).Itimpliesthat;thereislitiledifferenceinsexoftourists.

Table1,item 2,illustratedthattheageleveloftherespondent’s20(25%)ofthe

respondentswerefrom theagelevelof21-30,35(44%)oftherespondentswere

from theagelevelof31-40andtherest24(31%)oftherespondentswerefrom the

agelevelof41-50years.Thisimpliesthat,mostofthetouristswerefrom theage

levelof31-40.

Table1 item 3 showed the educationallevelofthe respondents5 (6% ofthe

respondentswerefrom grade6-8,15(19%)oftherespondentswerefrom grade9-10,

16(20%)oftherespondentwerefrom grade11-12,12(15%)oftherespondentswere



30

certificate,12(15%)oftherespondentwereDipelomaand therest20 (25%)of

respondentswerebachelorofdegree.Thisimpliesthat,mostofthetouristswere

educated.

Table1item 4indicatedthattheworkexperienceoftherespondents5(6%)hadwork

experiencebelow1year,23(29%)2-4years,32(40%)5-7yearsand30(25%)above8

yearsofworkexperiencerespectively.Thisimpliesthat,mostofthetouristswere

withgoodworkexperience.

Table2therateofflowoftouristsinGuragezone

No Item Alternative Frequency Percentage

1 Is there good

touristflow in

Guragezone?

Yes 56 70

No 24 30

Total 80 100

2 How do you

evaluate the

rateoftourists

from time to

time?

Increase 48 60

Constant 24 30

Decrease 8 10

Total 80 100

Source:Questionnaires,2020

Table2no1,illustratedthattheflow oftouristsinGuragezone,56(70%)ofthe

respondentsindicatesthat,thereisgoodflow oftouristsinGuragezone.asthey

indicated the reason is because ofhistoricaldestination and the supportthe

government,buttheremaining24(30%)oftherespondentswereindicatedthat,

there is no good flow oftourists in Gurage zone.Itimplies as manyofthe

respondentsindicatedthat,thereisgoodflowoftouristsinGuragezone.

Table2no2illustratedthat,therateofflowoftouristsfrom timetotime48(60%)of

therespondentsindicatesthat,therateofhotelinvestmentisincreasefrom timeto

timebut32(40%)oftherespondentsindicatesthat,therateofhotelinvestmentis

constant.thisdatatheresearcherconcludethat,therateofflow oftouristswere



31

increasedfrom timetotime.

Table3theroletouristsineconomicdevelopmentandtouristsatisfactioninGurage

zone

N0 Item Alternative Frequency Percentage

1 Doyouthinktourism have

great role in economic

development?

Yes 64 80

No 16 20

Total 80 100

2 Do tourists satisfied by

theservicegiveninhotel?

Yes 52 65

No 28 35

Total 80 100

3 Doyoubelievethattourist

staylongtimeinGurage

zone?

Yes 55 69

No 25 31

Total 80 100

Source:Questionnaires,2020

Asthedata statedintheabovetable,64(80%)oftherespondentsindicatesthat

tourism haveagreatroleintheeconomicdevelopmentofthezone.But16(20%)of

therespondentsdonotbelieveontheroletourism foreconomicdevelopmentofthe

zone.Itimpliesasmanyoftherespondentsindicatedthat,tourism haveagreatrole

ineconomicdevelopmentofthezone.

Table3no2illustratedthat,52(65%)oftherespondentsindicatesthat,theyare

satisfiedbyservicegivenbyhotels.but28(35%)oftherespondentsindicatesthat,

theyarenotsatisfiedbyservicegivenbyhotels.From thisdatatheresearcher

concludethat,themajorityoftouristsaresatisfiedbyserviceprovidedbyhotels.

Table3no3 statesthat,55(69%)oftherespondentsindicatesthat,theybelieve

thetouristssaylongtimeinthezone.but25(31%)oftherespondentsindicatesthat,
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theydon’tbelievethetouristssaylongtimeinthezone.From thisdatathe

researcherconcludethat,majorityofthem believethetouristsstaylongtimeinthe

zone.

Table4thefactorsaffectingtourism marketinGuragezone

N

o

Item Alternative Frequency Percentage

1 Is there any factor that

affectstourism marketin

thiszone

Yes 68 85

No 12 15

Total 80 100

2 If yes, what are the

factors?

Political 15 19

cultural 25 31

Environmental 40 50

Total 80 100

3 Does the socio-economic

factoraffectsthetourism

market?

yes 63 79

No 17 21

Total 80 100

Source:Questionnaires,2020

Asthedata statedintheabovetable4item 1,68(85%)oftherespondentsindicates

thattherearefactorsthataffecttourism market.But12(15%)oftherespondents

indicatesthattherearenotfactorsthataffecttourism market.asmajorityofthe

respondentsindicatestherearefactorsthataffecttourism market.

Table 4 item 2 stated that,15(19%),25(31%)and 40(50%)percentofthe

respondentswerepolitical,culturalandenvironmentalrespectively.From thisdata
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theresearcherconcludesthat,environmentalisthemajorfactor.

Table4item 1,63(79%)oftherespondentsindicatesthatsocio-economicfactors

thataffecttourism market.But17(21%)oftherespondentsindicatesthatsocio-

economicfactorsdononotfactorsthataffecttourism market.asmajorityofthe

respondentsindicatessocio-economicfactorsthataffeurism market.

Table5theroleofconcernedbodyinsolvingfactorsaffectingtourism market

No Item Alternative Frequency Percentage

1 Doanyconcernedbody

develop strategies to

reduce factor affects

thetourism market?

Yes 60 75

No 20 25

Total 80 100

2 Doconcernedbodygive

solution quickly and

effectively?

Yes 63 79

No 17 21

Total 80 100

Source:Questionnaires,2020

Asthedata statedintheabovetable,60(75%)oftherespondentsindicatesthatthe

concernedbodyusedifferentstrategiestoreducethechallengeofhotelinvestment.

Someofthestrategiesarelikeprovideofelectriccity,provideofwatersourceby

communicatingwithzoneadministration,But20(25%)oftherespondentsindicates

thattheconcernedbodydonotuseanystrategiestoreducethefactorsaffecting

tourism market.
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According to the above data,63(79%)ofthe respondents indicates thatthe

concerned bodyquickand effectivesolution.Buttheremaining 17(21%)ofthe

respondentsindicatesthattheconcernedbodydon’tquickandeffectivesolution.

From theabovedatatheresearcherunderstandsthatmajorityoftherespondents

indicatesthattheconcernedbodyquickandeffectivesolution.

Table6theexternalfactorsaffectingtourism market

No Item Alternative Frequency Percentage

1 Doyoubelievethereare

internal and external

factors that affect

tourism market

Yes 72 90

No 8 10

Total 80 100

2 Ifyes,whatarethese? Politically 20 25

culturally 24 30

Socially 36 45

Total 80 100

3 Doanyconcernedbody

solve directly factor

affects the tourism

market?

Yes 65 70

No 24 30

Total 80 100

Source:Questionnaires,2020

Asthedata statedintheabovetable6item 1,72(90%)oftherespondentsindicates

thatthereareinternalandexternalfactorsthataffecttourism market.But8(10%)of
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therespondentsindicatesthattherearenotinternalandexternalfactorsthataffect

tourism market.asmajorityoftherespondentsindicatesthereareinternaland

externalfactorsthataffecttourism market.

Table 6 item 2 stated that,20(25%),24(30%)and 36(45%)percentofthe

respondentswerepolitically,culturallyandsociallyrespectively.From thisdatathe

researcherconcludesthat,sociallyisthemajorfactor.

Table6item 3,56(70%)oftherespondentsindicatesthattheconcernedbody

directlysolvethefactorsaffectingtourism market.But24(30%)oftherespondents

indicates thatthe concerned bodydirectlysolve the factors affecting tourism

market.asmajorityoftherespondentsindicatesthattheconcernedbodydirectly

solvethefactorsaffectingtourism market.

InterviewforTourism Office

1.Arethereanyfactorsthataffecttourism industry?

Thetourism officeheadanswers‘Yes’.Someofeconomicfactorsi.e.inpoor

countrieslikeEthiopia,therebeggarsonthestreetwheretouristsarrive.Absence

ofbettertransport,higherqualityhotels,

2.Whataretheinternalandexternalfactorsthedevelopmentoftourism market?

2.1Internalfactors

Lackofinfrastructure,absenceofgoodservice,conflictamongcitizens,lack

ofbudgetforpromotion,andlackofcapacity.

2.2Externalfactors

Terrorism,conflict,internationalmediaandpoleticalinstability.
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CHAPTERFIVE

5.SUMMARY,CONCLUSIONANDRECOMMENDATION

5.1.Summary

The main objective ofthe study was to assess factors affecting tourism

destinationmarketinGuragezone.Toconductthisstudy,theresearcherwas

employee the descriptive research design.The targeted population ofthis

researcharethosewhocanprovideadequateinformationtoaboutthestudy.In

conducting this research the researcherwas employee the simple random

sampling technique in orderto selectthe sample ofthe study.Among the

advantagesofsimplerandom samplingeachelementinthepopulationhasequal

chanceofbeing selected assamplerespondent.Asaresulttheresearcher

selects80respondentsassampleofthestudy.Theresearcherwoulduseboth

qualitativeandquantitativetypeofdata,andalsouseprimaryandsecondary

sourceofdata.Theprimarydatawouldbegatheredbypreparingquestionnaires

(bothopenandcloseended)anddistributedtotheforeigntouristsanddomestic

visitors.The researcher would use the descriptive data analysis methods

particularlythepercentage,tableandfrequency.Thefindingsaremadebasedon

theresponsesinthequestionnairesfilledbytheparticipantsofthestudy.According

themajorfindingofthisstudy,tourism hasagreatroleineconomicdevelopmentof

thezoneandtheratesofflowoftouristswereincreasedfrom timetotime.Finaly

theresearcherforwardedsomerecommendation.

5.2.Conclusion

Basedonthedataanalysisandinterpretationofthepreviouschapter,thefollowing
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conclusionsaremade.

Thereislitiledifferenceinsexoftouristsandmostofthetouristswereagegroupof

21-30withgoodworkexperience.

Manyoftherespondentsindicatedthat,tourism haveagreatroleineconomic

developmentofthezoneandtherateofflowoftouristswereincreasedfrom timeto

time

Itimpliesasmanyoftherespondentsindicatedthat,tourism haveagreatrolein

economicdevelopmentofthezone

Amongfactorsaffectingtourism destinationmarket,majorityoftherespondents

indicatesenvironmentalisthemajorone

Forfactors affecting tourism destination marketmajority ofthe respondents

indicatesthattheconcernedbodydirectly,quicklyandeffectivelysolvethefactors

affectingtourism market.

Presenceofconflictamongcitizen,economyandinfrastructurearealsoamong

internalfactors

5.2.1Recommendation

Theresearcherwouldliketomakethefollowingrecommendationbasedonwhat

hasbeenconcludedbydataanalysisandinterpretationmadeinthepreviouschapter.

Accordingly,thefollowingrecommendationsareforwarded.

 Thegovernmentandthetourism officeshouldhavemoreconcerntowardsthe

reductionthechallengesintourism andinordertogivesolutionoverit.

 Infrastructuresshouldbefulfilled.

 Conflictamongcitizenshouldberesolved.

 Thehotelsinthezoneshouldbeasstandard.

 Promotionactivitiesshouldbedonewell.
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APPENDIXI

WolkiteUniversity

CollegeofBusinessandEconomics

DepartmentofMarketingManagement

Thisquestionnairepreparedbythefactorsthataffecttourism destinationmarketin

case ofGurage Zone.The information you provide have a greatrole on the

accomplishmentofthisstudyanditwillconfidentially:Iwouldliketosaythanksfor

yourcooperation.

Directions

NoNeedofwritingyourname

Putathickmark(√)ontheboxprovidedfortheclose-endedquestions.

Giveclearandbriefanswerfortheopen-endedquestions.

PartI:Backgroundinformation

1.Sex:Male Female

Age:blow20years 21-30years 31-40yearsAbove41years

2.Educationalstatus:

Illiterate literate

3.WorkExperience:

Below1year
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2-4years

5-7years

Above8years

PartII:Mainquestion

1.IstheregoodflowoftouristinTiyaarchaeologicalsite?

Yes No

2.Ifyouranswerforquestionnumber1“No”,why?

-----------------------------------------------------------------------------------------------------------------

3.HowdoyesseetherateoftouristflowtoTiyaarchaeologicalsitfrom timetotime?

Increase constant Decrease

4.Ifyouranswerforquestionnumber3isDecrease,whatisthereason?

---------------------------------------------------------------------------------------------------------------

5.Doyouthinkthetouristhaveagreatroleontheeconomicdevelopmentofthesit?

Yes No

6.Doesthetouristssatisfiedbytheservicetheygetinthesit?

Yes No

7.Ifyouranswerforquestionnumber6isNo,why?

-----------------------------------------------------------------------------------------------------------

8.Doyoubelievethatthetouristsstayinthissitforlongtime?

Yes No

9.Doesanyfactoraffecttourism marketinthissit?

Yes No

10.Ifyouranswerforquestionnumber9isyes,whatarethefactors?

Politically cultural Environmental

Ifothersspecify?------------------------------------------------
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11.Doesthesocioeconomicfactorsaffectthetourism market?

Yes No

12.Ifyouranswerforquestionnumber11isyes,how?

-----------------------------------------------------------------------------------------------------------------

13.Doesanyconcernedbodiesusedifferentstrategiestoreducefactorsthataffect

touristsatisfaction?

Yes No

Ifyes,whatarethestrategies?

-------------------------------------------------------------------------------------------------

IfNo,why?

---------------------------------------------------------------------------------------------------

14.Doestheconcernedbodiesgivesolutionforthefactorsquicklyandeffectively?

Yes No

IfNowhy?--------------------------------------------------------------------------------------

15.Do you believe that,there are externalfactorsthataffectforeign tourists

satisfaction?

Yes No

16.Ifyouranswerforquestionnumber16isyes,whataretheexternalfactors?

17.Doesanyconcernedbodiessolvedirectlythefactorsthataffecttouristindustry?

Yes No

18.Doyouthinkthat,thereareexternalandinternalfactorsthataffectthedomestic

tourism marketindustry?

Yes No

19.Whatisthecauseofthefactorsthataffectdomestictourism marketindustry?

Politically Economically socially

Ifothersspecify-----------------------------------------------------


